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Caught In A Tiff

Anti-use groups regularly turn up their noses at so-called ”commercial interests”, as if their often substantial revenue sources have no link to the corporate world.  Still, one has to wonder what is motivating Tiffany, the world renowned jewelers, to subcontract part of its brand management to anti-use groups like SeaWeb for a commercial fee of $675,000.  A further $100,000 was given to the Ocean Foundation to organize a closed workshop on Coralliidae in Hong Kong that was notable for excluding coral workers.  (The United States fails to reveal this funding source in its Proposal Number 21).  

Could there be a hidden motive behind all this corporate generosity and advocacy?  Anti-use groups often challenge the “need” for a product they don’t like, as if their value judgment alone should trump that of anyone else.  On this basis, some might say that diamonds sold by Tiffany serve no “useful” purpose and therefore that no environmental impact arising from their manufacture can ever be justified.  How does Tiffany get around this?  
Tiffany says it is committed to obtaining precious materials in ways that are socially and environmentally responsible and holds up its decision not to sell coral as proof of its supposed virtue.  But this is skewed logic.  Tiffany’s choice not to sell corals is about as relevant as its decision not to operate coal or nuclear power plants – it has no bearing on the environmental friendliness of what it does choose to sell.  Mining for diamonds and gold, as with any mining operation, causes huge amounts of waste and has negative impacts on the environment.   
What is more, Tiffany’s campaign, carried out by SeaWeb, is based on faulty premises.  Most obviously, Tiffany and SeaWeb claim that precious corals help create reef systems that are an essential characteristic of marine life.  They do not.  Corals of the genus Corallium and Paracorallium are not reef-building.  
Tiffany and SeaWeb also claim that there is no sustainable way to harvest corals without damaging critical marine ecosystems.  But there is, and it has been undertaken for over twenty years.  Red coral harvests are carefully regulated by Mediterranean countries so that it is performed almost exclusively by scuba divers who can select samples without impacting other marine species or systems.  This also limits the depths from which corals are recovered to a maximum of around 120 meters, leaving deeper lying corals completely untouched.  
Some might expect one of the world’s largest diamond retailers to campaign against diamond dredging operations rather than scuba divers.  So what is motivating Tiffany to campaign so vociferously against 
artisanal families who maintain their livelihoods through the limited harvesting of precious corals?  Could there be an ulterior commercial motive?  Is the campaign designed to provide cover for the environmental damage associated with mining, helping the company to shore up its image by making a virtue of not selling a product that it never sold anyway?   
Whatever the answer, CITES delegates have an opportunity at COP15 to once again reject the commercially driven and unfair campaign against the sustainable harvesting of precious coral by Mediterranean workers.   









News and Commentary provided free at Doha to the Media, the CITES Delegates and the Public

Copyright © IWMC All Rights Reserved 2010​
PAGE  


News and Commentary provided free at Doha to the Media, the CITES Delegates and the Public

Copyright © IWMC All Rights Reserved 2010​
-2-


[image: image1.png]